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At the recent CCUL Annual Meeting, Jane McGonigal, author of Reality is 
Broken and the current face of the gamification movement, made the case for 
the importance of games. In addition to helping kids become more resilient, 
she explained that games can help spark or change behaviors. In short, games 
should be taken seriously as a medium through which learning, achievement and 
behavioral change can occur. 

I was familiar with Jane McGonigal before the meeting 
through my own research and participation in a course on 
Gamification taught by Kevin Werbach, Professor of Business 
Ethics at the University of Pennsylvania’s Wharton School. 
Although The Money Mammals focus is on games rather 
than gamification (the application of game elements and digital game design 
techniques to non-game problems, such as business and social impact challenges), 
much of what was discussed in the course applies. And certainly all of what Ms. 
McGonigal presented applies. She was featured in the course to help highlight one 
of course’s key themes -- to dispel the myth that gamification is just badges and 
achievements and that games themselves could be an effective tool to provoke 
social change. 

The Money Mammals were 
conceived to help get kids excited 
about a subject that many of them 
(and their parents) perceived to be 
a boring one -- financial literacy. 
The Money Mammals Saving 
Money Is Fun Kids Club program 
for Credit Union has helped 
thousands of kids get excited 
about something other than just 
spending money. They learned that 
it can be fun to “Share & Save & 
Spend Smart Too!”
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We recently redesigned our website to further enhance the video, game and other 
online material to more actively promote our mission to help credit unions help 
kids and families become more financially literate. One of the biggest changes to 
the new site is that kids can now earn badges as they play games and participate 
in our online activities.

Beyond the basic badges (and even more in keeping with the approach that Jane 
identified to create her Evoke game) we launched $mart Mammal Quests. The 
revitalized site launched earlier this year with three quests (below). The quests 
require the player to use various media (games, books, quizzes, videos, etc.) 
to learn about a particular subject. The player earns a digital certificate upon 
completion of each quest.
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Here’s how the Saving for a Goal quest works (in brief):
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Play a game...

Watch a video...

Earn a badge and a digital certificate!

Create and print a label  
to start saving...

Read a book...
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In addition to offering fun materials for kids to use on their own time, we have 
taken our program out into the real world, using the Quests as scaffolding for 
presentations at local schools, with girl scout troops and at YMCA camps.

We will continue to add games, videos and more $mart Mammal Quests to the 
website to help kids learn to share, spend smart and more. 

Gamers are naturally optimistic, working through failure 
to succeed, thereby teaching them the important life skill 
of resilience. Rather than being just the cliched idea of 
addictive, mind-numbing anti-activities, we see games 

as a way to help tackle real-world problems, make players happier and have an 
impact of positive behavior. We believe that games matter.

For more information on this white paper,  
contact The Money Mammals at info@snigglezoo.com.

Please visit our blog at  
http://www.themoneymammals.com/financialeducationforkids.


